A highly creative graphic designer with a broad knowledge of
print production, advertising campaigns concepts, branding and
identity. Interested specifically in branding, typography, custom
type, print preparation and production.
Currently looking for a new appointment contributing to new
innovative ideas and developing my design skills in a creative
environment

ABOUT ME
With eighteen years working in the design industry, a strong level of visual and commercial understanding has
been gained. Much of this has been achieved through my enjoyment of creating multi-platform campaigns. In the
interest of maintaining parity with current thinking, I gained an MA in Design, Extended Practice, specialising in
Visual Communication from Goldsmiths, University of London, in March 2019. Social media has changed the way we
communicate and this includes working in companies. As a modern graphic designer, it is necessary to understand
these complexities and convey the desires of the target market creating strategies to accomplish this.
Outside of work and away from creative pursuits I have a passion for the sea and relish the challenge of competition
enjoying sailing and racing my boat on the RS800 circuit. Playing cricket and badminton for a local club and watching
these at national levels. Other interests include current affairs, watching Liverpool FC, photography, nature, listening to
music, watching films and going to the cinema.

SKILLS
DESIGN FOR BRAND

Styleguides
Wire Framing
Design Conceptualisation
Advertisement Creation
On/Offline Advertisements
Scripts / Storyboards
Packaging Design
Art Direction
Mentoring
Team Building
Presentation Design

DESIGN FOR ECOMMERCE
Social Media
Email Marketing
Direct Response / Blogging
Online Display Banner Ads
Targeted Landing Pages
Branded Content

DESIGN FOR MARKETING
Control of Marketing Budget
Marketing Strategy
Partnerships
Outdoor
Content Marketing
In-store POS
Corporate Identity
Exhibition Design
Exhibition Branding
Co-operative Marketing
Brochure Design

SOFTWARE
PHOTOSHOP
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PREMIERE
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AFTER EFFECTS
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EMPLOYMENT HISTORY
August 2015 to date

FREELANCE CREATIVE
My work includes art direction, graphic design, illustration as well as on-site training for photoshoots and advanced
techniques in Photoshop and Illustrator. Having built up a small following of admirers’, illustrations and screen prints
were created for the film and gaming community. A poster designed for the charity Amnesty International for a social
media campaign highlighting the current politics in the Middle East. Producing Investor decks for media agencies for
a Netflix supernatural drama series. Other work includes working on websites, POS, photo retouching, printed design
such as brochures, direct mail and leaflets. Creating presentations and advising PR companies on reaching new
audiences. Examples of my work can be seen on my website.
ACHIEVEMENTS
• Best digital illustrator Creativepool 2016
• Commission by Miles Kennedy of Alter Bridge (Bespoke semi-autobiographical photo book)
• Producing Investor decks for media agencies for a Netflix supernatural drama series
• Art Direction for photoshoots
• Managing projects from conception through to conclusion, liaising directly with clients, freelancers and suppliers
• Producing creative print and digital media solutions for a wide range of clients.

MONITOR AUDO
May 2008 - May 2015

LEAD DESIGNER / INTERNATIONAL MARKETING MANAGER
Monitor Audio is one of the top HiFi and Audio Visual manufacturers in the world. Employed in 2008 as the
Lead Designer and in 2010 progressed to the role of International Marketing Manager. Responsible for the
Marketing and Design team, (four graphic designers, three web designers, one photographer and two PR firms).
Core responsibilities were brand marketing, strategy, advertising and brand campaign management; social media
engagement -with a consumer focused approach, global product launches, supervising projects, and writing briefs for
freelancers/agencies.
RESPONSIBILITIES
• Commercial accountability through accurate sourcing and quoting of work
• Communicated with printers around the world to source appropriate stock to ensure quality
• Developed Monitor Audio’s house style including, new logo, brochure templates, presenter packs, flyer’s, desktops,
web banners, and annual reports
• Refined productivity and worked continuously to improve the design team’s capabilities
• Art Direction for photography and video shoots
• Managed projects from conception through to conclusion, liaised directly with clients, management and suppliers
• Produced creative print and digital media solutions for a wide range of projects.
ACHIEVEMENTS
• Drove website traffic from 300,000 to over 1 million users a year
• Launched a successful wing of the business aimed directly at the music industry
• Q icons art gallery - Pitched an art gallery idea with speakers that looked like picture frames
• Successful underground advertising campaign that drove sales of the i-deck and was influential in the Company’s
relationship with Computers Unlimited and HMV
• Built and maintained the relationship between artists as brand ambassadors including; Tony Iommi, Geezer Butler,
Kerry King, Myles Kennedy and Nicola Benedetti
• Orchestrated marketing relationships with brands such as Apple, Q, Mojo, Classic Rock and Shortlist
• Invited to be a judge for a ‘Battle of the Bands’ competition held at the Houses of Parliament.
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INTERNATIONAL AUDIO GROUP
September 2005 - April 2008

ART DIRECTOR
A Chinese company that owned brands including Quad, Wharfedale, Wharfedale Pro, Mission, Audiolab, Castle
Acoustics, Fal and Coef.
Upon joining IAG in 2005 as an Art Director, I was given the responsibility of re-branding their premium range brands
Heading a team of seven graphic and web designers in China, America and Germany. Designing brochures, developing
advertisement campaigns, art directing photoshoots, organised exhibitions around the world, including CES, ISE, The
Guitar Show, Music Live and NAD.
ACHIEVEMENTS
• Complete re-brand, this included style guides, websites, brochure design, packaging design and bringing a new
creative approach to their class-leading products
• Developed all logos, branding and deliverables. Including posters, flyer’s, brochures and large format prints
• Produced creative print and digital media solutions for a wide range of projects
• Implemented the concept for the Buskers and DJ corner at the Music Live Show. The results of this generated an
increase in footfall highlighting their national competition for the best live band from music colleges across the UK.
The final was judged by industry professionals, teachers and Edith Bowman.

CAMBRIDGE NEWSPAPERS
September 2002 – August 2005

GRAPHIC DESIGNER
I began working in the Art Studio as the Junior Designer for the Cambridge Evening News and quickly worked my
way to become the designer for their lifestyle magazine Style. On a day to day basis, my workload included liaising
with the Editor, Sales Managers, Field Sales Representatives to establish the client’s needs and style guides for
the continual development of the magazine. Produced digital artwork, directed and organised photoshoots for the
magazine.
ACHIEVEMENTS
• Trained in photo retouching
• Worked in a deadline-driven environment
• Produced the design for a campaign that won a Newspaper Society Award
• Designd two full vehicle wraps to promote Cambridge United FC and Cambridge Newspapers.

EDUCATION
GOLDSMITHS UNIVERSITY OF LONDON

September 2017-March 2019

MA Design: Expanded Practice

University College Northampton

September 1997-July 2000

BA (Hons) Design and Communication

Isle College Wisbech

BTEC National Diploma Art and Design
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#28
PLANNING
PROCESS
LOCAL PLANNING
England has a plan-led system of development. This means that
every local planning authority in England has to prepare a Local
Plan. This plan includes all of the local planning policies for that
area, and any planning applications have to be decided in line
with it unless material considerations indicate otherwise.
The current system of Local Plans was mostly put in place by the
Planning and Compulsory Purchase Act 2004. This act referred
to Local Plans as ‘Local Development Frameworks’, and you may
still occasionally hear them called this. The current Government
prefers to refer to ‘Local Plans’ however, and so that is the
terminology used on Planning Help.
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WHAT DO LOCAL PLANS CONTAIN?
Under the system introduced in 2004, new style Local Plans
replaced the old development plans, known as either Local Plans
or Unitary Development Plans. It is important to note that Local
Plans prepared since the 2004 Act are very different to those
prepared before it. While the pre-2004 documents consisted of
one document containing all the local planning policies, along
with a proposals map, the 2004 Act introduced the concept of a
‘folder of documents’. The current Government is keen to keep the
system simple by minimising the number of documents that local
planning authority’s prepare, but there will still be a number of
different documents that make up the Local Plan.
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